
P.R. Standards and Marketing Materials 
 

Although Na’amat Canada is a volunteer driven not-for-profit, it is still imperative, in our 

marketing savvy society, for charitable organizations the have a professional and unified look. 

Over the past few years, the National Board and National Office staff have placed a high 

importance on branding. It is up to both the local leadership and staff to uphold the standards and 

practices that have been put into place. 

 

1. Titles and Names: 
 

a) Hebrew and English  
 

As you will notice, the Na’amat Canada logo has both Hebrew characters and English words. 

Because our materials often go out to the general public and due to the fact that not everyone 

recognizes what the Hebrew characters signify, it is mandatory to include the English words 

“Na’amat Canada” when you use the logo.  

 

 

b) Na’amat vs. Na’amat Canada 
 

In writing, members are obliged to refer to the organization as “Na’amat Canada” and not 

simply as “Na’amat.” For example, I would write “As part of Na’amat Canada, our members 

are responsible for fundraising.”  
 

“Na’amat” should be used only to refer to the worldwide network of organizations or to refer 

to the social service programs being run in Israel. For example, “Our chapter is fundraising to 

support Na’amat services in Israel.” 

 

 

c) National Slogan  
 

Na’amat Canada has seen many slogans. This has been confusing to our public and so, we 

have narrowed all these down to one official slogan that describes what we do in a single 

phrase:  
 

Enhancing the lives of women and children in Canada and Israel since 1925 
 

Members are encouraged to use this slogan, both in print and verbally, in order to help the 

public to understand our mandate.  

 

 

d) City Names: Na’amat Ottawa vs. Na’amat Canada Ottawa  
 

As each city is considered a branch of Na’amat Canada, each city should formally refer to 

themselves as Na’amat Canada _______________. That is, Na’amat Canada Vancouver, 

Na’amat Canada Winnipeg, Na’amat Canada Hamilton, etc… (You will note that there is no 

punctuation between “Canada” and the name of the city.) These names are reflected in the 

city logos as well.  
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When writing and article, letter or similar document, once you have referred to your branch’s 

formal name (i.e. Na’amat Canada Ottawa), you may then simplify it by writing your 

informal name (i.e. Na’amat Ottawa.) An easy way to remember this rule of thumb is to think 

of the way journalists write a newspaper article: “Prime Minister Stephen Harper introduced 

a new tax on bubble gum yesterday. Harper claims it is important to teach children about 

taxes at an early age.” 

 

 

e) Chapter/Club Names 
 

There has been some confusion about how to refer to the groups that Na’amat Canada 

members belong to. In most of Canada, we refer to these groups as “chapters”; however, in 

Toronto, they are instead referred to as “clubs.” All national documents therefore refer to 

“chapter/clubs”. The aim for the future is to have everyone refer to “chapters.” 

 

Chapter/club names that appear on marketing materials (such as flyers) should read: 

 

 Na’amat Canada Montreal Galim Chapter 

or 

 Na’amat Canada Montreal’s Galim Chapter 

 

In Toronto, the following are acceptable: 

 

 Na’amat Canada Toronto Club Rimon 

or 

 Na’amat Canada Toronto’s Club Rimon 

 

 
2. Fonts, Logos and Images: 
 

a) Colours and Fonts 
 

Na’amat Canada’s official colours are navy blue and orange. When working with graphic 

artists and printing professionals, they will need to know that these specific colours are 

Pantone Blue 289 and Pantone Orange 144. 

 

When writing letters, articles, brochures and similar materials, volunteers and staff should 

use one of Na’amat Canada’s three acceptable fonts: 

 

 Arial 

 Times New Roman 

 Garamond 
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b) Na’amat Canada Logos  
 

Over the years, Na’amat Canada has renewed its logo and developed a few variations of the 

logo for use on stationery and marketing materials.  

 

The following logos are all acceptable for use on Na’amat Canada National documents: 
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The following logos are to be used by on individual city documents: 
 

Calgary  

 

 

Edmonton  

 

 

Hamilton  

 

 

Montreal  

 

 

Ottawa  

 

 

Toronto  

 

 

Vancouver  

 

 

Windsor  

 

 

Winnipeg  
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c) Na’amat Canada Images 
 

The following also fall into part of our branding, as they are images that are associated with 

Na’amat Canada: (Please note that the silhouette of people holding hands in the sunset and 

the black and white “youth photo collage” are two images that are no longer being used by 

Na’amat Canada.) 
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3. Approval of Marketing Materials: 
 

To ensure that both staff and volunteers are keeping with Na’amat Canada branding and are 

using the correct and most up to date information when creating their local marketing materials, 

it is imperative that the cities send their marketing materials to the National Office for approval. 

It is the responsibility of the National Marketing Coordinator to peruse and edit these materials 

and ensure consistency of Na’amat Canada materials that are seen by the public. This regulation 

does not apply to materials that just go out to members, (e.g. internal chapter e-flyers and e-

newsletters) but a sample of these materials should also be sent to the National Office as a 

courtesy and to be added to the archives. 
 

 

City Materials That Need to be Approved 
Calgary  

Edmonton 

Hamilton 

Ottawa  

Vancouver 

Windsor 

Winnipeg 

 

 Invitations 

 Event Tickets 

 Flyers/Posters 

 Brochures/Booklets And Other Marketing Packages 

 Press Releases/Newspaper Articles 

 Print Ads and Other Media Advertising 

 Sponsorship/Fundraising Letters 

 Movies/Slideshow Presentations 

 All Other Materials Seen By The Public 

Montreal 

Toronto 
 Invitations 

 Flyers/Posters to Major Events 

 Press Releases/Newspaper Articles 

 Print Ads and Other Media Advertising 

 Special Campaign Direct Mail Letters 

 Brochures/Booklets And Other Marketing Packages 

 Movies 

 

Volunteers and staff members may also call upon the National Office to help in the creation of 

any of the above marketing materials. It is our pleasure to help you, but as we have our own 

working timeline, please give the National Office five working days to create your desired 

materials and also remember to send clear instructions indicating your needs (i.e. create, edit, 

rewrite, adjust layout, etc.) It is advised to have a single contact person communicate with the 

National Marketing Coordinator, and not an entire committee. The suggested potential contact 

person could be one of the following: Event Chair, Marketing Chair, Council/City President, 

Chapter/Club President, or a staff person. 
 

 

4. Procedure for Approval of Marketing Materials: 

 

City Procedure 
Council City 

 

Event Chair sends proposed marketing material to National Office by e-mail, carbon 

copying (CC) their Chapter/Club President and staff person.  

Non-Council City 

 

Event Chair sends proposed marketing material to National Office by e-mail, carbon 

copying (CC) their City President and staff person. 
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1. Creation of Marketing Materials for a City: 

 
Given that volunteers sometimes have limited time, resources or abilities, Na’amat members may 

request that the National Marketing Coordinator create certain marketing materials on their 

behalf. Such materials can include (but are not limited to): flyers, tickets, press releases, letters, 

newspaper advertisements, brochures, programme booklets, etc.  Please give the Marketing 

Coordinator at least five working days to work on your materials.  

 

 

At times, an Event Chair or Chapter President may supply a basic draft of their document to give 

the Marketing Coordinator an idea of what they want the final marketing material to look like. In 

these cases, please specify whether you need your marketing materials fully redone (i.e. graphic 

design and text) or if you want to have them simply edited for content (i.e. text only.) 

 

 

 

6. Available Marketing Materials: 
 

Na’amat Canada volunteers and staff have worked hard to provide members with an array of 

materials in order to enhance your marketing and fundraising efforts.  

 

These materials include:  

 

 Movies 

 Slideshows 

 Brochures 

 Booklets 

 Folders 

 Website 

 

For a complete list of available materials, please contact the National Office, or peruse the latest 

list on the Education in the Members Only Section of the Na’amat Canada Website. Should you 

have any idea for new materials, please contact the Executive Vice President at the Na’amat 

Canada National Office. 

 
  


